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Abstract:
The Department of Communication places emphasis upon undergraduate
instruction, graduate teaching, and original research.
It also provides
significant service to the university and the community. Its enrollments are
growing much faster than resources, creating problems for faculty and students
in both the instructional and research programs.
The solutions to most
problems lie outside the Department. Additional funds for resources, faculty,
and staff are needed.
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1.
1.1

PHILOSOPHY

Role in the University and Community

1• 1 • 1

The function of the Department of Communication is to help students
better understand the principles influencing ·how people communicate with one
another in both face-to-face and mass media settings. At a time when there is
great concern for improving communication, the Department assumes several
functions. As a service to the University, the Department provides the basic
speech course, SPC 1014, which is required of all undergraduate students in
the University.
This course is designed to help the student improve his
skills in various speaking situations.
The Department offers specialized
undergraduate programs in Communicat~on (general and organizational); Speech;
Journalism
(Advertising/Public
Relations,
Photojournalism,
and
News
Reporting); Radio, Television, and Film.
1. 1. 2

The Communication Department faculty are directly involved in the role of
the University within Central Florida and its varied constituencies.
This
fact is evidenced through the classes, speeches, workshops, and seminars given
continuously by the faculty. Service organizations, business and professional
organizations, religious, and special interest groups continually utilize the
talents of the Communication Department faculty.
1.2

Evaluations and Projections

1 • 2. 1

The Department's _ability to meet its present objectives is limited.
Faculty and staff size should be increased simply to meet present goals. The
nature of the Central Florida community highlights the importance of general
communication, organizational communication, and speech communication.
The
growth in business, tourism, and the entertainment industry seems assured and
speech communication must be an essential part of the expansion. The Central
Florida area is expected to reach a population of 1 million by 1990. Orlando
is the number one growth area in Florida in terms of industrial and
residential investment.
It is one of the top ten growth areas in the
nation.
The next ten years, therefore, afford many challenges for the
communication area.
Considering the growth projections and the concomitant
prediction of short fall in funding, the future demands should place a severe
strain on communication curricula.
This crisis can be averted only by an
infusion of significant funding and resources commensurate with the expected
growth.
1. 2. 2

Journalism is one of the fastest growing academic areas. Nationally, the
number of journalism majors has increased from less than 20, 000 in 1960 to
more than 80,000 today. Enrollment at UCF also has been rising, especially in
the area of advertising and public relations, and at both the graduate and
undergraduate levels.
Thus, there is a demand for the program, and the
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Department is unable to adequately fulfill that demand --. to offer all the
courses students need.
Because the classes fill, sometimes within the first
few hours of registration, students must wait until they are seniors to take
courses they should take during their sophomore and junior years.
The Department's greatest need is for more faculty members and more
classes, particularly in the area of advertising and public relations.
The
need for ad/pr area is borne out by the existing and growing marketplace for
our graduates.
(For example, the Orlando Area Chapter of the Florida Public
Relations Assoc. has 16 professional members who are graduates of this
program.
Five of those were inducted last quarter. )
The Department has
numerous graduates working in advertising and others in PR who are not FPRA
members, or who have left the state.
To improve the Department's ability to meet future demands a mandatory
entry course to strengthen writing skills is proposed.
A grade of "C" would
be necessary before students would be allowed into the major of journalism.
Also a senior "honors" seminar for advertising/public relations majors in
which they would work on professional portfolio is recommended.
1. 2. 3

In the next decade, there is little doubt that the University will be
required to offer many more communication courses to its students.
It can
further be expected that faculty members will be under ever increasing demands
to provide resource material for campus and community activities. The size of
the faculty and staff will need to be expanded.
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2.

ORGANIZATION

2.1. Duties and Staffing
2. 1 • 1

The Department of Communication is comprised of 19 full-time faculty
members. These faculty teach and coordinate requirements for bachelor of arts
degree under the five areas of:
Communication (general and organizational);
Film; Journalism (Advertising/Public Relations, Ph9tojournalism, and New
Reporting); Radio and Television; and Speech.
2. 1. 2

Due to increased numbers of students and departmental specialization,
during the period of this report three area coordinators were established
within the Department; one for communication; one for journalism; and one for
radio and television.
2.1. 3

A distinct problem exists in the area of advertising and public
relations.
Two faculty members are insufficient for approximately 110
majors. More faculty are needed. An advisory committee member even suggested
having the local Florida Public Relations Association chapter underwrite the
cost of hiring at least one adjunct per term.
With two faculty members to
handle the marked growth, the quality of instruction inevitably suffers. One
example of this situation: an upper-level public relations course requires two
major research-writing projects a term involving students working with local
agencies.
The course enrollment inflated to 80 students during a recent term
requiring that the assignment of two papers was reduced to one, cutting the
student experience in half.

2.1.4
Another
major
problem
is
the allocation of funds
for
graduate
assistants.
Normally, graduate students are awarded assistantships in early
winter:
in January, February and March.
The Department of Communication is
unable to award its graduate assistantships until August
often after
classes for the fall term have already begun.
As a consequence, some good
students are lost.
They accept earlier offers elsewhere, or they are unable
to move to Orlando in the hope that they may be awarded an assistantship after
classes begin. They need an early and firm commitment.

2.1.5
Some have endorsed the elimination of the area coordinators and the
appointment of a permanent assistant chairman with designated duties.
That
person might be assigned more responsibilities and be of more help to the
Chairman.
For a variety of reasons, the current area coordinators do not, in
the view of several, work as effectively as originally hoped.
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2. 1. 6

During this period, secretarial support for this sizeable department was
seriously curtailed.
One full-time secretary was reduced to half-time which
had the effect of reducing her coordination of departmental communication even
more.
An additional full-time secretary is sorely nee~ed for this department
of 19 full-time faculty and nearly 600 majors.
2. l. 7

In the Spring of 1983, and for the first time in the history of the
Department, six (6) sections of the basic speech course, SPC 1014, were
cancelled after registration due to a funding shortfall.
The enrolled
students had to either take other courses or none at all and contracts with
the assigned adjuncts had to be cancelled.
2.2

Support and Communication

2. 2. 1

In 1978, the University underwent an entire reorganization with the
Communication Department being placed under the College of Arts and Sciences
along with 18 other departments. This change in organization has called for a
number of new approaches within the Department.
Many features of the new
organization are yet to be fully developed.
On the whole, however, the new
structure with the attendant changes has involved more setbacks than solutions
to the efficient growth of the Department with respect to management,
communication, and morale.
2.2.2

Efforts have been made to improve College/Department communication.
Surveys have been administered and a College of Arts and Sciences Newsletter
is now being published.
2.3.

Projections

The Department has undertaken major efforts during the period of this
report to anticipate future needs by seeking the accreditation of its
journalism program and in attempts to establish a school of communication.
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3.
3.1.

EDUCATIONAL PROGRAM

Correlation of Program and Objectives

3.1.1
The Department of Communication makes special provisions for implementing
"Accent on the Individual."
Faculty merpbers are encouraged to spend extra
time and effort in advertising all majors in the Communication Department. In
addition, individual students are given the opportunity to pursue specialized
interests through independent study and· internships; they may obtain credit by
examination for courses where they already have proficiency.

The Department plans for ·future curriculum changes in a manner that will
respond to the desires of the students. Courses and programs of emphasis are
added and revised on the basis of information gathered from the students.

3.1. 3
The goal of the Communication Department in educating majors is to
prepare students who have a balance of theory and practice.
The goal is to
train students so that they can obtain jobs and possess the knowledge to
advance to higher levels.
With respect to non-majors, the goal of the
Department is to introduce students to broad concepts of communication and
then provide them with the specific information that they desire. In terms of
inter-disciplinary courses, the goal of the Department is to provide specific
bodies of information that will compliment an interdisciplinary program.

3.1.4
Relationship of some required courses to Department goals:
Journalism

JOU 3100 -

News Reporting - Development of skills for newsgathering and
writing for the mass media.

JOU 3200 -

News Editing - Development of skills for the selection,
processing and display of news for the printed press.

JOU 3003 -

History of American Journalism - Designed to help the student
appreciate the growth and development of the print media as a
means of mass communication.

MMC 4200 -

Legal Responsibilities of the Mass Media - A study to inform the
student of the legal rights and restrictions that apply to
interpersonal and mass communication settings.

MMC 4300 -

International Communication - A course designed to help the
student appreciate the news communicating systems of the world.
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ADV 4000 -

Principles of Advertising - A course designed to help the student
appreciate the social and economic aspects of advertising as a
vehicle of mass communication.
Radio/Television

RTV 3000 -

Foundations of Broadcasting - A course designed to help the
student understand the growth and nature of the electronic
communications media.

RTV 4403 -

Radio, Television and Society - Designed to help the student
understand the impact of the electronic media of communication on
the habits and customs of society.

RTV 4700 -

Broadcast Regulations - A study to inform the student of the
federal, state, local, and self-regulations of electronic
communication.

RTV 4402 -

Broadcast Criticism - A course designed to enlighten the student
of criteria for criticism of the content of broadcast programs.
Speech

SPC 3250 -

Phonetics - Provides the student with the physiological process
by which man communicates speech sounds.

SPC 3511 -

Argumentation and Debate - Offers the student the study and
practice in the preparation and delivery of argumentative
speeches.

SPC 3425 -

Group Interaction - A study to inform the student of the
variables that affect face-to-face communication in small group
settings.

SPC 3250 -

Speech and Human Relations - Enlightens the student as to the
relationship between thought, language and behavior.

SPC

3601 -

Platform Speaking - Provides the student with the study and
practice of speaking before various types of audiences.
Communication

COM 3210 -

SPC

4330 -

SPC 4350

Organizational Communication - Provide students with an
understanding of the functions and problems of communication
within organizational hierarchies.
Nonverbal Communication - Provides the student with current
behavioral research findings on the many aspects of nonverbal
communication.
Studies in Listening - Provides the student practice in listening
and the research support pertinent to developing the art in one's
self and in others.
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COM 3110 SPC

3542 -

Business and Professional Communication - Offers the student
theoretical and practical training in presentational speaking.
Persuasion - Provides the student a study by which persuasive
communications and social groups influence attitude.

3.1.5
Agreement between course offerings _and Departmental purpose is maintained
on the basis of two criteria:
one is the demand for meeting graduation
requirements, the other the need to provide specialized courses, when the need
arises. Elective courses are also offered.

3. 1. 6
The Department is developing its academic program at the resident centers
in two ways:
offering a limited number of graduate courses and by offering
courses that are inter-disciplinary in nature.
Example:
Business and
Professional Communication.
Throughout the history of UCF the Department has
been one of the most active in courses offered at off-campus centers.

A foreign study program would apply to the goals of the Communication
Department in relation to almost any facet of face-to-face or mass
communication.
The journalism area has conducted travel-study programs to
China, Africa, Soviet Union, and Egypt.

3.2 Admissions
3.2.1
It is the consensus of opinion among faculty members in the Department of
Communication that the admission policy at UCF is not as strong as it might be
particularly with regard to grammar and writing.
The Department adopted a grammar test in 1978.
A study conducted two
years later revealed a number of trends that may help departments elsewhere
establish more effective testing programs.
The Department selected the
Written English Expressions Placement Test published by the Educational
Testing Service of Princeton, N. J.
Students must pass the test before they
enroll in any of the Department's writing or editing classes.
Students who
fail to answer at least 75 per cent of the questions correctly are required to
take a second remedial course.
During the first two years it was administered at UCF, 434 students took
the grammar and 353 - 81 percent - passed.
However, only 321 - 73 percent passed on their first attempt.
Of the 133 students who initially flunked the test, only 46 retook it,
and 70 percent of them eventually passed.
Twelve other students flunked the
test three times, and two flunked it four times.
The study revealed that
students who enterd UCF as freshmen scored an average of 31 • 44, compared to
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28.89 for students who transferred from other four-year institutions and with
27.05 for students who transferred from community colleges.
Thus, a
significant number of transfer students failed the grammar test; community
college students were especially likely to fail.
The scores earned by the
students who entered UCF as freshmen were significantly higher than the scores
earned by the students who transferred from the cornmuni ty colleges (F.= 6. 07, ·
df=21131, p • 033 •
Florida's nine state universities are required to accept
all the students who graduate from the community colleges.
Thus, the need to
administer the grammar test to transfer students seems especially critical.
3.2.2
It is the belief of the faculty that the community college program does
not adequately prepare students for the academic program at UCF. The level of
competency of students possessing the AA Degree varies widely and is often
low.
3.3

Enrollment

3.3.1
See Table I to determine the number of students majoring, minoring, and
degrees awarded in the Department each year since 1978.
TABLE I
Number of Majors, (Fall Term), Minors, and Degrees Awarded
(Baccalaureate Only)*
78-79

79-80

80-81

81-82

82-83

369

455

509

504

607

No. of Minors**

NA

NA

NA

NA

NA

Degrees Awarded

96

122

127

117

172

YEAR
No. o{ Majors

I

**

See Section 10.7 for post-baccalaureate and graduate
Information not available in Department.

3.3.2
In some areas, such as public relations, virtually no recruiting is
taking place since all efforts are directed toward barely serving the existing
demand of students.
The demand relates to the current popularity of such
fields as public relations and news journalism, which are enjoying an upsurge
of interest in recent years. Some faculty believe that since a market glut of
public relations graduates now exists, especially in the state of Florida,
that there is a need for more realistic advisement and, in some cases, the
channeling of students into other areas of communication.

Communication Department Report
Section 3 Page 5

3.3.3
In order to challenge the existing student body each year, the Department
of Communication awards scholarships to four students.
Two $600 scholarships
are available under
the Wadsworth/Florida Public Relations Association
program: $300 per semester for two semesters. These scholarships are awarded
each spring.
Two additional $600 scholarships under the Palmer/FPRA program
are awarded each fall.
To apply for the scholarships, stu~ents must be seniors or about to enter
their senior year at UCF.
They also must have a minimum overall grade point
average of 3. 0 and 3. 0 GPA in their major. In addition a two-page essayis
required of each applicant.
These scholarships are merit awards and are not
granted on the basis of financial need.

The Department of Communication grants students academic credit outside
the classroom through internships established with local businesses and
representatives of the mass media.
Journalism, Radio and Television, Film,
and even Communication majors are encouraged to obtain internships to obtain
practical experience before they graduate.
Effective in the current catalog,
all news/editorial majors are required to complete an internship.

3.3.5
The Department offers special help to marginal students through extensive
c.onsul ta ti on with advisors and individual faculty members.
Except for the
University Development Center, no formal departmental program is possible
under present budget constraints.

3.4

Curriculum

3.4.1
The follo~ing are the major areas of emphasis in the Communication
Department and the faculty qualified to teach in each areas:
Communication
(general, organizational, and speech) - Dr. Raymond Buchanan, Professor Jeff
Butler, Dr. William K. Grasty, Professor Frances Johnson, Dr. Bernard C.
Kissel, Dr. Albert Pryor, Dr. K. Phillip Taylor, and Dr. Edgar B. Wycoff;
Journalism (advertising/public relations, news editorial, and photojournalism)
- Dr. Robert H. Davis, Dr. Fred Fedler, Professor Robert Hosokawa, Dr. M.
Timothy O'Keefe, and Professor Ron Smith; Radio, Television, and Film Professor William Hall, Dr. J. Giles Heglin, Dr. Milan D. Meeske, and Dr·
Thomas O. Morgan.
There are no fields in the Department without qualified
faculty.

3.4.2
Courses offered by the Department are believed to be consistent with
departmental philosophy.
A Curriculum Commit tee periodically reviews and
evaluates courses in the Department and an on-going Academic and Standards
Committee has been established.
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As mentioned earlier under 2.1, the Department of Communication is
currently experiencing critical staffing needs.
Funding shortages, and a
consequent increase
in
the
student-faculty ra t .i o,
has created many
difficulties in the development of programs. Specifically, at least one more ·
faculty member is needed in Advertising/Public Relations because of the
student load and continuing demand, one additional faculty is needed in Film,
and two more are called for to meet growing demands in Radio and Television.
3.4.4
See Table II for a summary of course enrollment on a yearly basis:
TABLE II
Curriculum History
(Number of Courses by Year and Level)
1980-81

1979-80

1978-79
Crurses

SCH

C-ourses

SCH

c.ourses

srn

1981-82
C-ourses

srn

LcMer

7*

4127 .2

4

4600.9

3

4707 .3

3

4380.3

Up~r

95*

8911.6

78 10,787.6

82

11,220.5

62

11,123.7

Gradwte

29*

498.7

18

16

479.3

15

1

Note

Lower - 2
reassigned
Upper - 20
Graduate -

344.7

1982-83
Courses
SCH

361.

3

4159.9

65 12,270.6
10

courses Communicative Disorders which was subsequently
under College of Health.
courses Communicative Disorders.
13 courses Communicative Disorders.

3.4.5
Since communication is involved in every field of endeavor, there are
many communication-related courses offered in other disciplines.
Courses
offered by other departments which, more properly, should be offered under the
Department of Communication are:
TPP 4260 - Acting for Film and Television
and THE 4073 - Film Production.
3.4.6
SPC 1014 - Fundamentals or Oral Communication is in 1984, as it has been
since the beginning of the Department, a basic requirement of the University's
General Education Program.
COM 1000 - Basic Communication al though once a
General Education requirement, it is no longer part of the University program.
The following Departmental courses are suggested for upper
General Education Program credit by students outside the major:
ADV 4000

COM 3100

Principles of Advertising
Business and Professional Communication

division
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FIL 3300
JOU 3003
MMC 4602
PUR 4000
RTV 3000
MMC 4700
VIC 3000
VIC 3001
SPC 3250
SPC 3301
SPC 3425
SPC 3511
SPC 3542
SPC 4330

Film Documentary
History of American Journalism
Contemporary Media Issues
Public Relations
Foundations of Broadcasting
Mass Media and Popular Culture
Visual Communication
Photo Communication
Spech and Human Relations
Interpersonal Communication
Group Interaction and Decision Making
Argumentation and Debate
Persuasion and Motivation
Nonverbal Communication

3.4.7
As previously mentioned, the departmental English grammar proficiency
test is a prerequisite for at least one course in every departmental area.
Beyond this test,
the system of prerequisites in the Department of
Communication is not strictly enforced.
Prerequisites may be waived by
consent of the faculty where proper background seems evident.

3.4.8
Each area of specialization varies with respect to percentage of
restricted versus free elective courses. The following table lists the hours
and percentages for 1982-83 by area of specialization.
TABLE III
Area Credit Hours - Restricted
Versus Free Electives
Restricted
Electives
Credit Hrs.Percent

Departmental
(free) Electives
Credit Hrs.

Percent

General Com.

36

.75

9

.25

Org. Com.

33

.64

12

.36

Film

32

.12

9

.28

News Edit.

34

1.00

0

0

Ad/PR

41

1.00

0

0

RTV

39

.11

9

.23

Speech

34

.83

6

• 17
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3.4.9
Al though no "honors" course is presently available to students in the
communication Department, qualified students are encouraged to undertake
independent studies when they exhibit ability to study on their own and when
specialized courses appealing to a small number are not part of the
curriculum.
A senior seminar for Advertising/Public Relations seniors is
planned in which they could work on their professional portfolio.

3.4.10
More
than
one area of specialization within the Department has
established a professional advisory commit tee composed of professionals from
the community. The commit tee for Advertising/Public Relations is quite acti v_e
and has met several times yearly to discuss how the academic programs are
adapted to prospective employer's needs.
3.5

Instruction

3.5.1
At this point in time, virtually every course taught within
Department provides the student with a course outline or syllabus.

the

3.5.2
The following courses are typically taught by adjunct faculty:
SPC
RTV
RTV
JOU
ADV

1014
3210
3501
3100
4103

ADV
RTV
JOU
VIC

4103
3220
3600
3001

3.5.3
Adjuncts that have been hired on a continuing basis include:

R. Hedrick,

J. Katt, J. Malloy, J. Craft, S. Moody, C. Planck, and Wm. Snider.

3.5.4
Faculty members are assis-ted in improving their instruction through
student evaluation of their effectiveness in one semester course.
This
information is studied by the Chairman and where necessary discussed with
individual faculty members to improve instruction.
On a regular basis, the
Chairman meets with faculty during an annual evaluation review at which time
effectiveness of instruction usually is discussed.

3.5.5
See Table IV for a Fall term summary of grade distribution by level
(~ower di.vision, upper division, and graduate) for all Departmental courses
since 1978.
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TABLE IV
FALL TERM GRADES DISTRIBUTION HISTORY BY LEVEL
(Percentage of Grades)
B
A
c
D
E
F
WP
s

I

TOTAL
GRADES

FALL 1978
Lower Div.
Upper Div.
Graduate

19.1
21.9
26. 1

37.9
37.8
21. 7

29. 1
24.8
4.4

5.4
6.0

4.9
. 4. 1
6.5

3.1
4.0
4.4

.4
23.9

.5
1 •0
13. 1

739
986
46

FALL 1979
Lower Div.
Upper Div.
Graduate

12.2
21.4
30.

32.8
43.5
10.

36.7
21.0
10.

8.6
4.6

6.6
3.9
2.5

3.0
4.2
12.5

0.2
32.5

0.1
1.2
2.5

746
1115
40

FALL 1980
Lower Div.
Upper Div.
Graduate

18.
23.6
51.3

39.
38. 1
23.7

29.8
24.
1.3

4.2
3.5

3.2
4. 1
1.3

5.1
4.0
3.9

.1
1. 1
13.2

1.6
5.3

788
1129
76

FALL 1981
Lower Div.
Upper Div.
Graduate

23 .1
20.3
31.6

45.5
38.6
28. 1

17.5
21.3
3.5

5.6
4.3

3.1
3. 1
5.3

4.5
5.8
12.3

1.0
17 .5

.7
5.6
1. 7

646
1620
57

FALL 1982
Lower Div.
Upper Div.
Graduate

21.6
24.4
48.9

48.6
40.6
13.3

16.8
20.9

4.4
2.8

4.0
3.7

4.0
5.3
24.5

1.6
4.4

.6
.7
8.9

721
1642
45

3.6

Other Activites

3.6.1
Students in the public relations and advertising sequence are invited to
join the PR/AD Club. Dues are $15 for their entire academic career. Members
are also encouraged to join the area chapters of International Association of
Business Communications (IABC), Florida Public Relations Association (FBRA),
or American Advertising Federation (AAF), the leading national professional
associations, as student members. The PR/AD Club produces newsletters for its
members and holds monthly meetings, which feature off-campus speakers on
topics of interest in advertising and PR.
It also conducts workshops and
social events during the year. Central Florida Student Chapter, FBRA (QUOTES)
has approximately 50 members. Each member belongs to both the on-campus club
and FPBR.
The club runs a major AD/PR Creativity workshop in Spring term.
The professional advisor is a graduate of our program.
Journalism and radio/television students are invited to join the student
chapter of the Society of Professional Journalists/Sigma Del ta Chi.
The
national society has more than 35, 000 members in 130 professional and 160
campus chapters.
Student members are eligible to attend the Orlando
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professional meetings held the last Thursday of each month.
In addition,
guest speakers are invited to attend regular chapter meetings.
SPJ/SDX also
sponsors the Department's annual Job Mart, where professional area journalists
advise juniors and seniors on the proper way to obtain their first job. There
is a one-time $35 initiation fee for joining SPJ/SDX.
This covers all fees
while a student member and also provides a monthly subscription to Quill, The ·
Magazine for Journalists.
Students majoring in the Organizational Communication sequence are
encouraged to JOln the Organizational Communication Club.
The club has
existed for two years and is the newest departmentally-related organization.
In addition to periodic meetings by the members, students invite professionals
from fields related to organizational communication to speak on campus.
Moreover, several organizational communication graduates return to discuss
their experiences with students.
All students are invited to JOln the nationally-ranked Forensic Debate
team sponsored by the Department of Communication.
Recently, the debate team
filled the University gym with a debate between UCF students and their
counterparts from the Soviet Union.
Ironically, most of the special activities in the Department have come
about through the enthusiasm and commitment of the students.
Al though most
organizations have a faculty sponsor, the students run the organizations
completely.
There is a student newspaper at UCF.
However, it is independent of the
Department, which the Journalism faculty prefers.
Its staff is paid.
The
editor is selected by a Board of Publications (one faculty member is on the
committee, as are four students and one staff person, one business faculty
member, and one ~rofessional journalist from Central Florida.). Students are
encouraged but not required to work for the paper.

3.6.2
In addition to the various activities staged for students by the
organized clubs associated with departmental areas of specialization, there
are frequent seminars provided by the Advertising/Public Relations area which
take advantage of local professionals willing to speak to students on mainly
job opportunities.

3.7

Projections (5 years and 10 years)

3.7.1
As mentioned previously, the Department has been in the throes of seeking
accredidation for the Journalism track and has formally proposed a plan for a
School of Communication. Due to differing philosophies within the Department,
the accreditation issue is now being held in abeyance.
The decision on the
School of Communication rests with the University administration.
Obviously,
b?th issues would affect departmental philosophy, curricula, and staffing if
either were to become a reality.
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Except for the prospect of an assistant chairman which has
suggested, no major reorganizations are expected or deemed necessary.

been

Departmental planning has had to be resiliant with the competing demands
of student enrollments and BOR/SUS/ legislative budget restrictions.
While
UCF became the fastest growing state institution during this reporting period,
enrollment caps were imposed.
Planning, therefore, is done in face of these
realities.

Although it is expected that enrollments will steadily increase,
particularly in areas of demand, experience has demonstrated that growth must
be faced with funding limitations which have recently been severe and costly
to instructional excellence.
To accomodate these limitations the Department
is examining the raising of entrance requirements (perhaps to a 2.5 G.P.A. in
Journalism), and increasing graduation requirements as well.
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4.0

FINANCIAL RESOURCES

4.1

Outside Funding

4. 1 • 1

Grants either managed
Department include

by

the Department or that help to support the
SOURCE

DATE

GRANT

AMOUNT

INVESTIGATOR

1978

STAR 78-Promotional TV
Tapes

FLA Dept. of
Cormnerce

$57,964

Morgan

1979

MEDIA-SUMMER 79

State of Florida (UCF)

33,402

Fedler

1983

Newspaper Hoaxes

Nat. Endow. For Hum.

33,402

Fedler

1983

Television Docudrama.

Nat Endow For Hum.

3,000

Morgan

1982

Analysis of Local
Television News

Arts and Sciences (UCF)

3,518

Hall

1982

Dynamism as an Intensifier
of Source Credibility

Arts and Sciences (UCF)

4,807

Pryor

1981

Newspaper Editorials

Arts and Sciences (UCF)

1979

Defendant's Nonverbal
Behavior

Bureau of Crim Justice

2,477

1979

(Library Books)

Gannett Newspapers

3,000

1979

(VDT Equipment)

Orlando Sentinel

Fedler
Pryor

75,000

4 .1. 1

If the Department was without this grant funding students could not now
be trained on the equipment in the graphic arts photo and video display
writing laboratories.
4.2

Auxiliary Activities

4.2.1
While not a departmental auxiliary as such, the radio and television
facilities are located in the Broadcast Complex, which is under the general
supervision of the Instructional Resources Department.
However, the
Department of Communication has first priority in the use of these facilities
and is heavily involved in associated planning.
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4.3

Budgets

4.3.1
Consideration is given to specific needs in the various areas of the
Department.
Budget appropriations are distributed according to these needs •.
Adjustments may be made during the year as the situation demands.

4.3.2
Budget
objectives.

contraints

presently

hinder

the

Department

in

achieving

its

4.3.3
The budget, for the most part,
should be made available.

is inadequate.

More OCO and OPS funds

4.3.4
Faculty members are encouraged to make recommendations relative to budget
matters.

Budget considerations are made on a priority basis.
be most pressing are given top priority in spending.

4.4

Items considered to

Equipment

4.4.1
OCO funds are allocated to the Department on an annual basis. The amount
depends upon the allocations to the university in general.
OCO funds are
spent primarily for instructional support equipment.

4.4.2
Current regulations appear adequate
programs.

to carry out Departmental academic

4.4.3
The equipment that has been purchased has been
aiding the Department in attaining its academic goals.

extremely valuable

in
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5.
5.1

FACULTY

Recruitment and Selection

5.1.1
Standard procedures are employed such as advertising positions at
professional conferences and in journals.
Applications are screened by the
Search Committe, and prospective faculty are invited for an interview.
In
addition to an interview by the Chairman and Dean, the entire Department
faculty meets with the applicant so that they are given the opportunity to
assess how the applicant fits into the overall philosophy of the Department.
The applicant who is acceptable to the Chairman, Dean, and Committee, and who
presents no serious objections from the remaining faculty, is made a formal
offer by the Chairman of the Department.

5. 1. 2
The personality of the applicant and his or her desire to become a part
of the faculty is of importance in the final selection.
Decisions are
influenced by outside pressures such as those exerted by the Department of
Heal th,
Education,
and
Welfare,
al though
the
persons with
the
best
qualifications are the only ones reaching final consideration. The faculty is
aware that budgetary limitations must be taken into account when considering
applicants.
Again, the best qualified candidates are considered, and offers
are made with financial limitations realized.

5.1. 3
Fifty-two percent of the total teaching faculty serves part-time.

5.1.4
There does not appear to be an excessive or unwarrented use of part-time
personnel.

5. 1. 5
Expertise in specialized areas not readily available with remaining
personnel and insufficient student demand to justify a full-time position in
an area might justify the employment part-time personnel.
5.2

Organization, Preparation, and Growth

5. 2. 1

The Department of Communication encompasses interest areas and academic
expertise in Communication (general, organizational and speech); Journalism
(Advertising/Public Relations, News Editorial, and Photojournalism); and
Radio, Television, and Film. However, the spirit of the Department is to give
each maj~r as broad a background in all areas as is practical for the
particular student.
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5.2.2
The Communication Department is comprised of 19 full-time faculty members
who are listed below.
Of these, 47% are full professor, 26% are · associate
professors, and 26% are assistant professors. Six of the faculty are between ·
30 and 40 years of age and 13 are over 40.
Thirteen Department of
communication faculty hold both their master's and Ph.D. degrees; 5 have only
a Master's and one holds a Ph.D. only.
Three faculty were with UCF (FTU) in
1968; 10 joined between 1968 and 1972; 4 joined the faculty between 1973 and
1978; and 2 came to the Department betw~en 1980 and 1981.
Raymona W. Buchanan
Chairman
B.A., M.A., Ph.D
John F. Butler
Assistant
B.A., M.A.
Robert H. Davis
Associate
B.A., M.A., Ph.D.
Fredric E. Fedler
Professor
B.S., M.A., Ph.D.
Wlliam K. Grasty
Associate
B.S., M.A., Ph.D.
Joe W. Hall
Assistant
B.I.E., M.A.
John G. Heglin
· Professor
B.A., M.A., Ph.D.
Paul Hightower
Assistant
B.A., M.A., Ph.D.
Robert Hosokawa
Professor
A.B., M.A.
Frances Johnson
Assistant
A.B., M.A.
Bernard C. Kissel
Professor
A.S., B.A., M.A., Ph.D.
Milan D. Meeske
Professor
B.S., M.A., Ph.D.
Thomas 0. Morgan
Professor
A.B., M.A., Ph.D.
M. Timothy O'Keefe
Professor
B.A., M.A., Ph.D.
Bert Pryor
Associate
B.S., M.A., Ph.D.
Ron Smith
Assistant
A.B., M.A., M.A.
Lawrence A. Tanzi
Associate
B.S.M.E., M.S., Ph.D.
K. Phillip Taylor
Professor
B.A., Ph.D.
Edgar B. Wycoff
Associate
B.S., M.B.A., Ph.D.

5.2.3
The academic preparation of the faculty is adequate.
Although a
relatively new institution, many accomplished scholars are now being attracted
to UCF and several have become a part of the Department's faculty.

5.2.4
It would seem that the academic preparation of the Department faculty is
adequate compared to other universities.

5.2.5
All non-Ph. D. faculty are strongly encouraged to continue work towards
the doctoral degree; particularly during summer sessions.
No hiring of new
non-doctoral faculty is anticipated in the future.

5.2.6
An evaluation of the training
to purpose of the institution and
indicate the faculty appears to be
hold.
Student evaluations of
ht~ey
igh quality of the staff.

and competence of the faculty in relation
the role of the Department would seem to
exceptionally competent for the positions
Departmental faculty support the apparent
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Faculty growth is fostered through a variety of challenges
include sabbaticals, grant funding support, merit pay, and promotion.

5.3

which

Salaries

5.3.1
In terms of faculty salaries, the Department compares poorly with other
institutions
nationally,
except
for
one
grade
in
1982-83 (associate
professor).
The levels of faculty salaries suggest that this institution
should re-evaluate the worth of their faculty since they do not seem to be in
line · with other state university systems for individuals of apparently the
same general qualifications and caliber.

Faculty salaries are determined on the basis of training, experience and
degree held.

5.3.3
According to the records available, it would seem that raises have not
kept pace with the cost of living in the Central Florida area during the past
few years.

At present, salaries are not in line with similar departments of other
state universities in Florida.
That is, they fall below the salaries for
similar departments throughout the state.
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TABLE V
DEPARTMENT OF COMMUNICATION SALARY
AVERAGES COMPARED TO CONSUMER
PRICE INDEX RANGE* AND NAT. AVERAGES
Prof.

ASSQC.
Prof.

Asst.
Prof.

New Ast.
Prof.

Inst.

All
Ranks

Ccnsuner Price
Index Piange

78-79

79-80

00-81
81-82
82-83

zr,649
30,218
31,743

22, 110
24.038
Zl,943

17,445
19,020
19,577

233.2-258.4
260.5-281.5
282.5-292.4

NATICNAL AVERAGES - OKLAHMA SALARY sruDY (CilMJNICATIOO DEPARIMENI'S.)

*

26,423

20, 187
21,400
23.342
25,351
Zl,241

16,530
17,712
19,059
20,555
22, 143

13,492
14,403
zr ,6a7
14,826
30,447
32,841
15,545
35, 139
17,345
Source: Bureau of Labor Statistics; 1967 = 100. 0

78-79
79-00
80-81
81-82
82-83

5.4

15,307
16,664
17,855
19,672
21, 155

20,013
21, 120
23,'397
25, 111
zr, 1zr

186.9-202.9
204.7-229.9
233.2-258.4
260.5-281.5
282.5-292.4

Teaching Loads

5. 4. 1
Twelve
semester
hours
is
considered
a
full-time
teaching
load.
Exceptions are made in unusual cases where individuals are burdened with other
excessive administrative duties.
Some provisions are also being developed to
reduce some faculty members' teaching loads so that they can devote additional
time to research and other similar activity which will benefit their students,
the Department, and the University in the future.

5.4.2
The significance of credit hours is that the class contact hours will not
be less than the credit hours for any course.
The number of students will
have to be sufficient to justify the offering of the course. Graduate courses
may require fewer students than undergraduate courses in order to be offered
by the Department.
Theses and independent studies are not counted as part of
tl1e teaching load, al though all faculty are expected to cooperate in these
areas.
Presently, the number of different preparations is not taken into
account, and the possibility of a faculty member teaching more than one
section of the same course is a rarity.

5.4.3
The Department is, in general, in agreement with the University that a
full-time teaching load should consist of twelve semester hours. However, the
general philosophy of the Department is that independent studies, theses,
research, and community service be taken into account in determining the
teaching load.
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5.4.4
No weight is given to committee assignments, aoministrative duties,
thesis supervision, the directing of independent study, or direction of extracurricular activities.
All faculty are expected to . teach a twelve-hour load
and also to participate whenever possible in the above activities.

5.5

Evaluation, Security, and Promotion

5. 5. 1

Evaluations are used to aid faculty members in recognizing their
strengths and weaknesses. Student evaluation scores are openly discussed with
the faculty.
Interdepartmental comparisons are made of faculty teaching performance
based upon the mean scores of the student evalutions.
Annual evaluations are made, at which time faculty are informed if their
performance is satisfactory or not. UFF/BOR guidelines are followed in terms
of faculty security.

5.5.2
The University Faculty Handbook gives exact criteria for promotion.
University established criteria for advancement which are included in the
Faculty Handbook are used by the Department for faculty advancement.

5.6

Working Conditions

5.6.1
In certain areas the
As in the case of most
laboratory space is even
satisfactory for effective

faculty is lacking in adequate office facilities.
universities, classroom space is inadequate, and
less abundant.
Equipment is presently less than
teaching and other related activities.

5.7

Projections

5. 7. 1
Current projections indicate that the Communication faculty is inadequate
through next year.
Faculty needs were indicated in paragraph 2.1.1
Additional secretarial help as well as secretarial equipment is sorely needed
so that faculty time might be used more efficiently.
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6.
6.1

LIBRARY
Collections

6. 1 • 1
Presently,
the
Speech,
Radio/TV,
Film,
Journalism,
General
and
Organizational Communication areas have inadequate supplies of professional
journals, supplemental text materials, and relevant periodical literature.
Recent budget cuts have depleted pres~nt holdings and prevented the addition
of new journals. It is unlikely that the present budget cuts will be followed
by adequate funding to build up the lost holdings.

6. 1. 2
Since the technologies in the communication field are changing so
rapidly, Departmental library holdings are unable to keep pace.
The
installation of the University Library computer precluded adding to the
collection. A second year will be lost in 1983.

6. 1. 3
Several have observed the need for a departmental library providing books
and periodicals pertinent to the various fields.
6.2

Coordination

6. 2. 1
Each
sub-discipline
of
the
Department
makes
recommendations
for
additional publications which they feel will be of significant value to their
students.
The sub-disciplines report their needs to a Departmental library
coordinator who forwards the information to the Library for consideration of
purchase.
No formal plans presently exist to further aid the development of
the Department's library collection.

6.3

Service and Facilities

6.3.1
While the Library has expanded in size and number of services,
report
less
bureaucracy
has
increased
with
the growth,
and
faculty
responsiveness to their needs.
No problems are reported with resident
centers.
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7.

STUDENT DEVELOPMENT SERVICES
7.1

Student Mix

7. 1 • 1
The Communication Department has 528 upper division majors and 133 lower
division majors. Enrolled in the graduate program are 33 students. See Table
VI - full time student mix by race or sex of majors.

White
M
F

TABLE VI
STUDENT MIX
Black
Hispanic
M
F
M
F

Lower
Division

40

78

4

3

1

4

Upper
Division

194

290

13

11

5

10

Graduates

17

16
7.2

Other
M F

International
M
F

2

3

2

Advising

7.2.1
Each faculty member is assigned students who are interested in his
·particular sub-specialty of Communication.
Training sessions are held
periodically, and the faculty are made aware of the requirements necessary for
graduation and for certification requirements in the various sub special ties
of Communications represented.
It is the goal that each student will retain
the same academic advisor throughout his academic career at this university.
A plan of study is made sometime early in the student's career with
appropriate changes made as new course offerings become available.
All
faculty members post office hours and are available at sometime for students
needing advising.
Selected blocks of time are also made available for
advising of students during registration periods.
The Department does not at present use placement tests when advising
incoming freshmen.
The Department does have a program in the SPC 1014
classes, however, that tests the physical hearing of each student in the
classes. This test is conducted by the Communicative Disorders Department.
Some students seem to take advantage of the advising which is offered to
them. Many of these appreciate the advice and/or guidance from their advisors
during each semester.
An exact percentage using the advising system is
unavailable.
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7.3

Organizations

The Department of Communication encourages - all recognized student
organizations at the University.
It is the philosophy of the Department that
students should take part in social,
service,
honorary,
and athletic
organizations which will help them develop more broadened experience.
Students are encouraged to become involved in such organizations so that the
communication that is learned in the9ry can rapidly be put into practical
use.
Faculty members serve as advisors to numerous social, honorary, and
service organizations on the campus, and it would seem that the administrative
policy of the Department is the encouragement of this type of involvement.

7.4

Discipline and Records

7.4.1
Each instructor is made responsible for the control of cheating in his
classroom.
When cheating arises, each instructor is responsible for handling
the situation.
The outcome is subject to appeal to the Department Chairman
and/or the Dean.

7.5

Financial Aid and Alumni

7.5.1
The Department does not have any special program for financial aid or
work experience other than that offered as a part of the class offerings for
credit.
The Department works with the college alumni office in any way
possible.
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8.

PHYSICAL FACILITIES
8.1

Facilities

8. 1 • 1
As with any growing university, classroom space is less than adequate.
In particular, there is a need for more large classrooms to accomodate the
expanding course enrollments. Most of the areas within the Department require
the use of intensive audio-visual support for proper ·instruction. Present A-V
support for classroom instruction is inadequate.
If the quality of A-V
support University wide does not improve, then the Department needs more
available classroom space within the Humanities and Fine Arts building to
facilitate the use of departmental A-V equipment.
Ideally, a ·classroom
specifically equipped for film and video tape viewing, as well as other A-V
presentation, should be avail'able to the Communication Department.
The lack
of sound-proofing in the existing classrooms aggravates a difficult situation
when A-V materials are used.
The only existing A-V presentation room is
located in Instructional Resources and its availability for a regularly
scheduled class is almost non-existent.

8. 1. 2
Several
areas
within
the
Department
have
specialized
laboratory
requirements and, again, the present facilities are much less than adequate.
A dedicated lab for instruction of Advertising Layout and Design is needed.
HFA 206, which is equipped with drawing tables, currently serves this
purpose.
However, the room is used for numerous other courses which makes it
availability less than adequate for the design courses.
Also, the use of the
lab for other courses contributes to the premature destruction of the drawing
tables.

8.1.3
The RTV area needs a typing laboratory equipped to accomodate 20
students.
There are two RTV courses requiring a classroom fitted with
typewriters, which are taught in multiple sections each semester. The sharing
of the one existing typing room with the Journalism area is no longer
practical.
The demand for the one room far exceeds the scheduling
availabilities.

8.1.4
The Film courses need an integrated editing/mixing laboratory.
Present
facilities are in widely separated parts of the HFA building, requiring the
transporting of equipment between the fifth and second floors to complete
post-production tasks.
An integrated lab on the same floor would improve the
situation and allow more supervision of student projects.

8.1.5
The condition of some existing laboratory space is less than desirable.
The electronic lab for Journalism students, located on the fourth floor of HFA
needs 24-hour air conditioning to protect $50, 000 worth of equipment.
The
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electronic lab needs 8 additional Video
teaching req.uiremen ts.

Display Terminals

to meet

current

8.1.6
The RTV area relies upon Instructional Resources to provide television
and audio production facilities for RTV classes.
The new television
facilities are sufficient for the RTV class requirements, but the audio
production facilities need to be upgraded.
Specifically, new reel-to-reel
tape recorders, boom microphones, and digital clocks .need to be installed in
the production rooms. One new audio mixing console is also needed.

8. 1. 7
Other current physical needs include: space for the student newspaper in
the HFA building so that more · interaction can take place between journalism
faculty and students working on the paper; a student lounge on the 5th floor
of HFA to facilitate interaction between all department majors and faculty; a
seminar room - nothing is presently available; office space for adjuncts and
graduate teaching assistants.

8. 1 • 8
Future needs ( 5 years and 10 years) should increase due to the growing
popularity and importance of the communication fields.
The equipment and
laboratory space that is so vital to teaching the media related courses within
the Department makes the future need for a building designed specifically with
these requirements in mind a growing necessity.
8.2

Provisions

8. 2. 1
The Department employs a combination of formal commit tees and informal
faculty discussion to provide input for planning new facilities.
A unique
case exists with the television and audio facilities used by RTV classes.
Instructional Resources supervises these facilities al though, by agreement,
the RTV classes have first priority for their use.
The overwhelming use of
these facilities has traditionally been accounted for by the RTV classes.
However, the input from the Communication Department in planning these
facilities has been less than adequate.
For this reason, the facilities have
frequently fallen short of meeting the needs of teaching for which they were
designed.
In the future,
the commitment of these facilities to the teaching
of RTV classes must be maintained, as well as, regular communication to
coordinate equipment purchase and studio use.

8.2.2
Currently, a safety hazard exists in regard to the television and audio
studios located in Instructional Resources.
The construction related to the
expansion and renovation of the Library has created a hazardous and unsafe
environment
for
teaching
classes.
The
teaching of classes
in the
Instructional Resources' area is currently exposing students and faculty to an
unhealthy breathing environment (from construction dust and debris); to

Communication Department Report
Section 8 page 3
unhealthy noise levels (from drilling, sawing, and other construction
activities); and to potential qonstruction site accidents (for example,
falling concrete blocks and collapsed ceilings in the areas being used for
instruction). The only recommendation to alleviate this current safety hazard
is to find alternative space for teaching RTV production courses or take the
necessary measures to make the Instructional Resources area safe for teaching
until the construction is finished.
9. SPECIAL ACTIVITIES
9.1 Type of Special Activities
9. 1 • 1
The Department offers a Forensic Program as a special activity.
Its
purpose is to provide students with opportunties to participate in· National
Intercollegiate Debate.

9.1.2
The Institute
Department in 1978.

for

Study

of

the

Trial

was

established

within

the

9. 1. 3

Some type of travel involving academic credit in the Communication
Department is offered almost every year.
Al though no program has been
formalized in this area, a series of trips to Washington, D. C. and New York
City over Spring Break has expanded into foreign travel.
Recent
trips,mentioned earlier, have been to China in 1982 and Kenya in 1983. A trip
to Greece is tentatively planned for 1984.
9.1.4

There are no ongoing workshops or conferences offered by the Department,
but various faculty have participated in workshops and conferences on a
regular basis.
For example, a media workshop for minority high school
students was held in the summers of 1977, 1978, and 1979. Due to a lack of
funding, this workshop was discontinued.
9.2 Organization and Funding
9.2.1
The Forensic Program is organized as a debate team with a Department
faculty member serving as coach. Generally, a graduate assistant is provided
by the Department to help with the debate team.
Funding for the debate team
comes
completely
from
Student
Government
appropriations,
excluding
compensation for the faculty advisor and graduate assistant.
9.2.2
The Institute for Study of the Trial is an education and research arm of
the Department focusing on legal communication. Conferences were held in 1979
and 1981 that drew attorneys,
judges and communication scholars from
throughout the United States.
Since that time, Institute personnel have
traveled to other states to speak on the Institute research findings.
The
Institute is self-supporting.
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9.2.3
The travel programs offered
generated by the participants •

have

all

been

self-supporting with money

. 9.2.4
The Minority Media Workshops were funded by the University.
Other
conferences and workshops conducted by faculty are generally funded externally
to the Department.

9.3 Academics

The Forensic Program is under the supervision of Jeff Butler, Assistant
Professor in the Department.
No academic credit is awarded for the Forensic
Program.

All faculty members within the Department are potential participants in
programs offered through the Institute for Study of the Trial. To this date,
Philip Taylor, Raymond Buchanan, and Bert Pryor have been the principal
faculty members involved in the Institute.
No academic credit is awarded
through the Institute.

The travel programs have all been under the direction of Professor Tim
O'Keefe.
Some participants have received academic credit through the
Communication Department as part of the travel program while others have
participated for no academic credit.
When academic credit is awarded, the
faculty member designs instruction and evaluation materials in the same manner
as would be utilized in an independent study.

As previously mentioned, all faculty participate in conferences and
workshops on an ad hoc basis.
Most of the conferences and workshops are
through outside organizations and provide no academic credit.
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10.

GRADUATE PROGRAM

10.1 History and Need
10.1.1
The graduate program started with full discussion by members · of the
entire Communication faculty during the 1969
1970 school year.
Some
graduate courses were initiated during 1970 and 1971, and during that time the
proposal was also put into final form. The proposal was accepted and approved
by the Board of Regents in the late Spring, 1971. ·A coordinator of graduate
studies in Communication was appointed · in June of 1971, and formal study began
in the Fall of 1971. Full-time study was instituted in the Fall of 1971, with
a full-time equivalent of ten graduate students.
The FTE was met during the
1971
1972 academic year, and there were approximately twelve part-time
students during the remainder of that 1971
1972 school year.
An FTE
allotment of eighteen was given to the Department for the 1972 - 1973 school
year. In the Fall of 1972, 173 total graduate hours were consumed, and in the
Winter of 1973, 178 regular graduate hours were consumed.

10.1.2
The Communication Department initiated the graduate proposal because it
felt that the development of a graduate program in Communication in many major
universities in other parts of the country was an indication of the need for
communication-oriented graduate studies.
It was felt that the rapidly
expanding Central Florida area has a need for a graduate degree in
Communication.
Many persons living and working in the Orlando area, and
unable to move or commute to Gainesville, want a degree in Communications, and
our program satisfies their need. This will continue to be true in the future
as the Central Florida area grows even more rapidly.

10.1.3
Success of the program is measured by the number of students seeking
admission into the program and by the number of graduates.
Additionally,
feedback is sought from both graduates of the program and their employers.

10.2

Faculty

10.2.1
Faculty are selected to teach in the graduate program because of their
academic training and their experience.
There are no stipulations that the
teachers must have terminal degrees.

10.2.2
No special considerations are given for teaching graduate courses.
Graduate courses are considered the same as undergraduate courses in
determining faculty load.

10.2.3
At the present time, there is no consideration given to the direction of
student research when figuring faculty load.
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10.3

Students

10.3.1
The admission requirements of the program are _found in the Departmental
publication Opportunities for Graduate Study in Communication, on pages 1 an·d
2, which read as follows:
(a) Regular Graduate Status - A student may be
admitted in this category by fulfilling ·the following requirements:
1.
Baccalaureate degree or equivalent form an accredited university; 2. At least
one of the following:
a.
earned GPA of 2.5 or more (on a 4.0 maximum) while
registered as an upper division undergraduate student and a total GRE score of
1, 000 or higher, or b.
earned GPA of 3. 0 or more (on a 4. 0 maximum) while
registered as an upper division undergraduate student and a total GRE score of
750 or higher; 3. International students must earn a minimum score of 550 on
the Test of English As A Foreign Language (TOEFL), and have their transcripts
evaluated by World Educat~on Services, Inc.; 4.
Have on file:
a.
application form b.
score on .GRE c.
final undergraduate transcript.
(b)
Provisional Status - Ten percent of the applicants admitted during an academic
year may be admitted provisionally if they do not fill the requirements for
regular admission.
Normally, the Department of Communication considers
applicants seeking admission on a provisional basis each August and December
and admits them on a competitive basis.
Preference is given to applicants
with the highest grade point average and GRE scores and to post-bacs who have
successfully completed several graduate courses.
(c) Post-Baccalaureate
Status - Applicants admitted as post-baccalaureate students can enroll in
undergraduate and graduate courses although they are not seeking another
degree.
Pos t-bacs may take a few graduate courses for various reasons; for
_example, for personal improvement or to satisfy job requirements.
Students
who are seeking a master's degree, but who have not submitted all the required
application forms, will also be admitted as post-bacs.
Their status will be
changed when they submit the missing data.
Any student applying to change
from the post-baccaulaureate admission category to some other graduate
admission category will be subject to the regulations governing that
category.
(Thereby, performance in the post-baccalaureate classification does
not annul the necessity to meet the aforementioned regular or provisional
admission criteria to gain degree seeking status.
10.3.2
Students are terminated if they receive unsatisfactory grades or do not
pass their comprehensive examinations given at the conclusion of their course
work. Students must maintain a 3.0 ("B") grade point average in their Program
of Study.
If they fall below a 3.0, their status will be changed to
provisional. If they have not attained a 3.0 at the end of 9 hours, they will
be reverted to post-baccalaureate status.
Students may earn a maximum of 6
hours of unsatisfactory grades:
of C or lower and of permanent incompletes.
Students who exceed 6 hours of unsatisfactory grades may be immediately
dismissed from graduate status.
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10.3.3
A graduate student's course of study is determined by his committee
members in consul ta ti on with the student.
The program is designe·d to offer
strong preparation in theory, method, and informa t .ion re la ti ve to changing
times and new instruction technologies and strategies in communication. Each
student is required to take a core of 5 classes, plus 5 electives in his area
of interest. Students can take only two 4000 level classes. All their other
classes must be at the 5000 or 6000 level. Students without an undergraduate
degree in communication must take one additional course - COM 3311. A thesis
is required of all graduate students.
10.3.4
Graduate students may take courses at the 2000 or 3000 level, but no
credit will be received for these courses toward their Master's degree
program. Undergraduate students are permitted to take graduate courses at the
5000 level.
No undergraduate students are permitted to take 6000 level
courses, except by special permission.
10.3.5
A student's graduate committee is selected through the process of inquiry
from the student as to whether or not a faculty member would agree to be a
member of that committee. Any faculty member may refuse to be on a student's
program committee.
If a graduate student cannot find any communication
faculty members who are acceptable for his thesis study, he is encouraged to
_seek a program in another college of the University which would be more
appropriate to his area of study.
10.3.6
Normally, the Department can afford to hire only 2 or 3 graduate
assistants. Those graduate students with the highest GPA's and GRE scores are
given first priority.
One graduate assistant usually supervises the VDT lab
for journalism students.
One is assigned to assist in correcting abstracts
for the COM 3311 classes.
Any additional graduate assistants are normally
used to help faculty members with research and teaching. Assignments are made
on a weekly basis and rotated among various faculty members.
10.4

Instruction

10.4.1
No special instructional techniques are used in the graduate program.
10.5

Library

10.5.1
There are no special library
graduate program in Communication.

resources

devoted

exclusively

to

the
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10.5.2
No graduate student carrels
graduate program in Communication.

are

assigned

for

the

operation

of

the

10.5.3
The library handles requests for needed material not available from the
stored collections in the same manner as requests from undergraduate students.

10.5.4
The Library holdings to support the graduate program are lagg~ng behind
just as are the undergraduate holdings.
The needs for the graduate program
over the next 5 to 10 _years s~ould grow at a normal rate.
·
10.6

Financial Resources

10.6.1
The graduate program is funded through the Department of Communication
with a special allocation from the Dean's Office for graduate assistantship
monies.
One per cent of graduate stipends come from OPS funds allocated by
the college.
Funding for graduate faculty comes exlusively from the
Department of Communication.

10.6.2
Research grant money supports only that part of the
which may be deemed a portion of the undergraduate program.

graduate

program

10.6.3
Since there is presently insufficient faculty to teach in the graduate
program, little growth is anticipated in the program in the next 5 to 10
years. With more faculty members available to teach in the graduate program,
normal growth could be expected over the next 5 to 10 years.
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10.1
GRADUATE ENROLLMENT AND DEGREES AWARDED
POST-BAC
ENROLLMENT

MASTERS
ENROLLMENT

MASTERS
DEGREES

1978-79

62

81

4

1979-80

83

88

5

1980-81

74

79

5

1981-82

55

69

7

1982-83

50

58

5
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11.
11.1

RESEARCH

Administration

11.1.0
The Department encourages research to the extent that time and resources
are available.
11.1.1
There is no provision within the Department for ongoing released time,
space, equipment, funding for secretarial support, or funding for travel
specifically designated for research activites.
Such funding · must be
generated by outside sources.
11.1.2
Research is both peer reviewed and reviewed by the chairman for tenure
and promotion consideration.
Additionally, research is one of the i terns
evaluated by the Chairman during each faculty member's annual evaluation.
11.1.3
A recent survey of all faculty in the College of Arts and Sciences found
that a substantial majority of faculty feel that unrealistic research emphasis
and expectations, given the lack of released time and other forms of support,
. is a major cause of low faculty morale.
11.1.4
Research accomplishments
are among i terns considered for raises,
promotion,
and tenure, as are teaching, public service and creative
activities.
11.1.5
The Chairman has made efforts to actively assist and promote increased
research in the Department.
11.2

Funding

11.2.1
Research in the Department is being funded primarily by outside grants.
Since 1976, faculty within the Department have secured grants amounting to
$180,363.
Of this amount, 89% ($161,008) came from external sources.
The
remaining amount ( $19, 355) was funded internally through the University and
accounted for 11% of the total. The total number of grants funded during this
period was fourteen. Six of the fourteen were funded through outside sources
and eight were funded by the University.
So more faculty in the Department
have been funded by the University, but those grants have been much smaller
than the grants secured through external funding.
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11.2.2

The greatest percentage of funding for grants should continue to come
from external sources over the next five to ten years.
In fact, the faculty
within the Department are encouraged to expand the -number of external grant~
secured. At the same time, University funding of smaller grants will continue
to be important in affording an opportunity for more faculty to engage in
research.
11.3 _ Space
11.3.1

No space is
faculty research.

available

in

the

Department

to

be

used

exclusively

for

No space is available in the
faculty and undergraduate research.

Department

to

be

used

exclusively

for

11.3.2

11.3.3

No Department
activities.

space

is

consistently

used

for

joint

research-teaching

11.3.4

Present non-existent
they be in the future.

research facilities are not adequate now nor will

11.4

Future Development

11.4.1

Future research development is expected to be an outgrowth of teaching
and to strengthen each faculty member's teaching effectiveness.
11.4.2

Due to the diverse nature of the individual areas within the Department,
research development may encompass ere a ti ve endeavors (such as films, video
productions, etc.) and are not limited to purely quantitative research
activities.
Every faculty member will be expected to be productive in one of
those areas - traditional research or creative activities. This approach best
meets the goals of the Department because of the practical nature of certain
areas within the Department such as the broadcast media.
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12.

SUMMER TERM

12.1

Courses

12.1.1
Faculty within each division meet to decide what should be offered . within
budgetary constraints.
12.1.2
Improvement could be made if more advance information on summer funding
was available so that schedules could be planned further ahead.
12.2

Faculty

12.2.1
The College of Arts and Sciences has a policy in which each faculty
member who wishes to teach is provided one course. Therefore, the Department
provides one course to each faculty member desiring to teach.
Additional
funds would be utilized based upon curricula needs and appropriate faculty.
12.3

Funding

12.3.1
The College of Arts and Sciences allocates to the Department by formula
enough money to provide one course for each faculty member in the Department.
12.3.2
No funding for research is provided by the College or Department during
the summer.

Any grant funding must be secured by the individual faculty member from
outside the Department.

Any grant monies acquired by an individual faculty member is in addition
to their allocation for teaching one course.
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12.4

Schedule

12.4.1
In general the summer schedule includes two to five sections of SPC 1014,
along with upper division courses necessary for a major in communication.
12.4.2
There are no institutes or workshops
Communication Department on a regular ·basis.
12.5

presently being offered by

the

Students

12.5.1
The student mix in the summer term is composed of proportionately more
upper division students.
12.5.2
The course offerings in the summer tend to determine the student mix.
12.5.3
The 1983-84 University of Central Florida catalog states the following on
page 45 regarding Summer attendance:
A student entering a university in the State University
System after September 1, 1976 with fewer than 60
accepted semester hours of credit upon admission must
earn 9 semester hours prior to graduation by attending
one or more summer semesters at a university in the State
University System.
A student may secure a "Request for
Waiver of mandatory Enrollment" form from the Office of
Undergraduate Studies.
12.5.4
Due to budget limitations, needed courses are not always available to
students at tending the summer term under the University's mandatory summer
attendance policy.
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13.
13.1

COMPUTERS

Impact and Needs

13.1.1
Computer facilities for instruction are used primarily for data analysis
for advanced undergraduate and graduate courses, and for data analysis for
M.S. theses. Use is made for tabulation of survey and experimental data, with
the
subsequent
appropriate
statistical
manipulations
also
employed.
Essentially the same use is made of the computer facilities by the faculty for
research purposes.
13.1.2

Future needs will probably encompass computer assisted instruction as
well as a continued use of computers in statistical manipulations for research
and teaching purposes.
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14.

THE BREVARD, DAYTONA, AND SOUTH ORLANDO CENTERS
14.1

Courses

14.1.1
Courses to be taught at a center are selected based upon prior demand and
faculty availability.

14.1.2
Currently the Department does not offer complete programs at any of the
resident centers.

14.1.3
No counseling or administrative support is currently provided by the
Department at any of the centers.
The Department does provide advisory
support to the resident center staff for administrative and counseling
functions.
14.2

Faculty

14.2.1
Generally, faculty are selected on a rotation basis with each faculty
member given equal consideration based upon course needs.

14.2.2
Office hours are not maintained by faculty at resident centers, but
faculty are encouraged to make themselves available to students before and
after the class being taught.
Students are also advised of the faculty
member's campus office hours.
14.3

Funding

14.3.1
Funding is provided by the College of Arts and Sciences from the general

OPS budget.

14.3.2
Travel funds for
guidelines for travel.

mileage
14.4

and

meals

are

provided

within

the

state

Facilities and Library

14.4.1
Classroom facilities at all of the centers are adequate for teaching
lecture classes.
However
facilities at residence centers for teaching
specialized courses that ar~ so prevalent in several areas of the department
are lacking (such as TV production, Advertising Layout and Design, Film,
etc.).

14.4.2
Library facilities at all of the resident centers are inadequate for both
undergraduate and graduate courses.
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15.

MEDIA

15.0.1
Media, in the form of audio-visual teaching
many of the courses offered in the Department.

a~ds,

is a critical part of

15.0.2
Recently, several faculty members in the Depart~ent have been involved in
more complete use of media for instruction.
In the Spring, 1983, semester,
Dr. Morgan taught a section of RTV 3000 which was broadcast over the campus
radio station WUCF-FM, and also taped for the convenience of individual
student listening.
Credit was avai.lable for the course through the radio and
taped lectures. In the Fall, 1983, semester, Dr.Tanzi became one of the first
faculty members to take part in a videotaping of lectures for one of his
courses.
The course was then made available during the same semester for
students to schedule the viewing of tapes at their convenience.

15.0.3
For the two courses taught fully utilizing taped lectures, the individual
faculty member controlled the use and rentention of the audio or video
tapes.
The tapes were not retained for future use beyond the semester in
which the taping occured.
There were no other specific proprietary rights to
protect faculty members involved.
15.0.4
Since media is an integral part of the disciplines within the Department,
it is anticipated that future use of the media will continue to be high and
will parallel developments in the field.

